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The things that, can be offered to satisfy need or want
is

(A) Product (B) brand
(C) services (D) none of the these

The buyer really buying
(A) Core benefit level (B) Basic product level
(C) Expected product level (D) none of these

Broader conception of product is
(A) Augmented product

(B) Non Augmented product
(C) both the above

(D) none of the these

ITC is producing
(A) product mix (B) product line
(C)  one product (D)) none of these

Forecasting tool is
(A) PLC (B) brand

(C) firm image (D)) none of these

Which one of the following is not technique of idea

generation?
(A) brain storming (B) writing
(C) synectics (D) attribute listing
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(7) To keep the product in the market for trial before it is
launched is

(A) market opening (B) test marketing

(C) advertisement (D) none of these

(8) Hindustan liver limited has given
brand to Dove and lux soap.

(A) Corporate (B) individual

(C)  Quality (D)) none of these
(99 TATA company having brand

(A) Corporate (B) individual

(C) quality (D) none of these

(10) Product Brands make
(A) Life easier (B) Life
(C) easier (D) All the Above

(11) level of the product about the core benefit focused on
(A) larger packing
(B) bundle of benefit 10 its prospective buyer
(C) exception
(D) none of the above

(12) Slow penetration strategy follow
(A) low price low promotion
(B) low price high promotion
(C) high price low promotion
(D) none of the above

(13) Slow skimming strategy follow
(A) low price low promotion
(B) low price high promotion
(C) high price low promotion
(D) none of the above
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(14) Which the following is not of the technique for the idea
generation ?

(A) Brainstorming sessions
(B) Morphological analysis
(C) Attribute listing

(D) Telegraphic

(15) Logo of the nestle company is
(A) key with circle (B) bird with nest
(C) nest (I)) none of these

(16) Service sector branding mainly based on the
(A) quality of product (B) price of product
(C) quantity of product (D) none of these

(17) Which of the following is not amethod of positioning of
product?

(A) positioning by specific usage
(B) positioning by price
(C) positioning by product class

(D) positioning by salesman

(18) Which of the following is not qualities of good brand

name?
(A) Easy to pronounce (B) remember and recall
(C) long and crisp (D) none of the above

(19) Which of the following is not attribute of Brand mark?
(A) Symbol and design (B) coloring and lettering
(C) both the above (D) none of the above

(20) When brand want to communicate improved offerings

is know
(A) repositioning (B) branding
(C) both above (D) none of above
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2 What is new product development? Write various stages 12
of its in detail.

OR

2 What is product concept and levels? write in detail with 12
product mix and line.

3 What is the branding ? Discuss in detail its important and 12
branding terminology.

OR

3 Write in detail brand image, identify, loyalty equity and 12
product verses corporate branding.

4 What is brand extensions ? discuss it with the family 13
verses individual brand and multiple branding.
OR

4 What is the brand positioning and Re launch? Discuss it. 13

5 Discuss in detail any one. 13
(1) Branding in specific sectors.

(2) Product life cycle and marketing strategy implications
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